Basic Introduction
to Infographic

Audhi Aprilliant



Table of Contents

n What is an infographic?

E What makes a good infographic?
B Types of infographics

Steps to creating an infographic

B Tips for designing the infographic



What is an
infographic?



Cultur G o
Creators -

THEY DON'T SIMPLY CONSUME (T
THEY MAKE IT. THEY CREATE IT.

GOMPANY ANNUAL
REPORT

2025

LOREM IPSUM

ULTURAL  memmrmsemes

The New Creator Landscape urrency : i - g
b prieee s By sy e T . = 5 . A ] 4 B LOREM IFSUM DOLOR

LOREM PSUM

Over 91°%
mremcing bu s
Primphreny
e e

[ [
6834 i
}l(J)IiIglIEIEnem 468,34] .

iV o g bl - ‘ . 4 : § el ' : TOTAL MEMBERS

0in10

and YouTube videos

THE AGE"OF
EXPLORATION

Effects Of The ad Colonial Empires In
New World Discovery Latin America
¢ Disease in the New World A
g . < o 2 - - European explorationand invasion of the Peninsulares
4 = Americas brought with them many foreign
diseases. causing widespread depopulation
WHAT IS JET LAG? 4 o=, smang ncigencus cururen
v * Creoles
The Atlantic Slave Trade
+ The demand for labour on plantations. Multiracial groups
+ The indigenous people had largety been
wiped out by the disease and conflict
Portugal was a .. i
« Paic iaborers were 100 expensive
pioneer in marine The Age Of Exploration
expenditions.
+ Civing European traders | from trade and
plundering .
« Promote European Icustr 3l s trade deveiopment
* Open the process of
000000 o of
335388 e

clcielelele)

i et

onish ex x
Christopher Columbus.
wmd America.




What makes a good
infographic?



n 't tells a story

An effective infographic not only
conveys valuable informationina
convincing manner, but it also
narrates a story worth telling
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E It takes your eyes on a
predefined journey

You can be sure of one thing: if areader's
gaze is darting from one end of your
infographics to another, trying to figure
out where to look next, then it is probably
lacking structure and visual hierarchy

The mark of a good infographic is its
effectiveness in communicating a
message
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WILL READ
THIS FIRST

And then you will read this line next.

You will go back to read this body copy if you want to know more. It takes the most effort YOU," pl’Ob&bW
toread because it has a lot of text ina small font in a light weight with tight line spacing. ;

o . . . . . read this before
Many people will skip paragraphs like this unless if they aren’t engaged right away. This

is why it'simportant to draw attention to your message using visual hierarchy. the paragraph.
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B It Is well structured

If you have a lot of textual information
to present, it's best to organize your
infographic into sections so it is
easier to read and scan



To Keép Your Chin Up

'




It sends one key message

One way to gauge whether your infographic
meets this criterion is to ask someone who
wasn't involved in the creation process to

explainit to you
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B 't is visually appealing

One of the big pluses of using an
infographic is the added visual appeal that
makes it stand out from textual content



INFOGRAPHIC WORLD MAP

'county Ayear .county_ra.v001_raw; v001_nu P vOOl_den; vOOl_ciIO\; vOOl_cihié vOOl_race- vOOl_racé v001_ra

United States 2019 6900.63 3745538 9.08E+08 6890.349 6910.912

Alabama 2019 9917.233 80440 13636816 9815.191 10019.27

Autauga County 2019 1 8824.057 815 156132 7935.326 9712.788 10471.25 8706.6!

Baldwin County 2019 1 7224.632 2827 576496 6794.128 7655.136 10042.47 3086.606 7277.7¢

Barbour County 2019 1 9586.165 451 72222 8200.118 10972.21 11332.56 7309.6:

Bibb County 2019 1 11783.54 445 63653 10159.98 13407.11 14812.54 11327.

Blount County 2019 1 10908.1 1050 161107 9895.583 11920.62 5619.645 11336.(

Bullock County 2019 1 12066.91 205 29266 9519.704 14614.12 14336.54 6638.6¢

Butler County 2019 1 14018.61 393 54804 11976.43 16060.78 15793.58 12797.¢

Calhoun County 2019 1 12217.76 2333 321406 11484.59 12950.93 12955.02 12447.:

Chambers County 2019 1 11273.17 691 93770 9948.759 12597.58 10774.82 11794.¢

Cherokee County 2019 1 11294.41 575 71014 9767.023 12821.8 16395.25 10965.¢

Chilton County 2019 1 10831.92 850 123617 9733.842 11929.99 12000.44 11110.(

Choctaw County 2019 1 12047.19 273 35489 9740.13 14354.24 12215.47 12163.¢

Clarke County 2019 1 9688.374 412 67037 8207.626 11169.12 12447.32 7394.5.

Clay County 2019 1 9666.041 271 36916 7821.948 11510.13 12628.16 9302.0:

Cleburne County 2019 1 11985.56 334 41389 9955.606 14015.5

Coffee County 2019 1 7933.13 743 143899 7085.258 8781.002 10333.51 6033.742 7652.6.

Colbert County 2019 1 10332.48 1016 149595 9321.505 11343.46 11604.94 10386 RED:50% BLUE 5%

Conecuh County 2019 1 10635.37 272 34170 8546.834 12723.9 11100.61 10319.: ! Yo o o o o

o S o . ' - S ' - “T“Tﬁww“w“ WORLD POPULATION

] =

r T

WORLD MONEY

designed by '@ freepik.com



B 't is accurate and
well-researched

One of the worst infographic sins you
could commit is misleading readers with
inaccurate or incomplete information

You must handle information
responsibly and give useful tips based
on widely agreed-upon facts
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Types of infographics



\&ﬁT HEALTHY. BE HEALTHY. SAVE.

The Dietary Guidelines for Americans can help.
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chronic diseases.’ related chronic diseases.” In what to eat is conflicting.?
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LL.5. Scores Over Time LL5. Scores by Age Group
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shows that Americans do

L net align their eating choices ?
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i $16,000,000,000

HeartDisease  Type 2 Diabetes Cancer : annually within five years!®
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To Izeép\(our ChinUp ~

Do something impulsive.
Do something impulsive that you haven't
planned every day. It's better to have no plan so

we can seize the opportunities that may arise. Have rituals.

We are less who we are than what we do.
Do 3 things that you love every day. As a
result, feeling the gratitude will help you
better sleep. Better sleep helps to be in a

better mood. A better mood helps to
make better decisions.

Exercise at least 10 minutes a day.
Exercising has an influence on your brain,

on your mood, on your ability to reflect

and on your health.

0

.‘
L

Learn something new.

Learning helps to create new connections
in your brain and to come up with new
ideas and new opportunities.

Informational




HOW INSTAGRAM STARTED

Or How Two Guys Made an App in 8 Weeks

R Tom them
(Kevin) - . )
[ ]
® ° ° (] P
Y & 84 i -
Dot x T A
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- = y A {Mike}
/ 1 weel .
PN 23
&) "o
06 = ..‘ + ooo
wentback buitaprety prototyped decided o looked at fonga
to the old awful a photo sharing focus onone  what they had - co-founder
version (Burbn) photo app app from thing: photos an app that did @
scratch everything from 'Y )
= % ~ check-ins to photos

s i@ @ X K-

made Burbn into threw out renamed launched
aniPhone app, but  everything, it Instagram on a Monday
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became #1

Em Funders and Founde rs as fold by Kevin Systrom at Quora qr.ae/vkt3N phOIO app

Timeline




by Anna Vital in 2012

’ THE HISTORY OF OPPORTUNITY ( e
How Humans Created Value and Made Money ML

_ pre-history . J0.000BC | 500 A.D. ) 1200 A.D. J 1500 A.D. 1550 L 1700 _ 1780 . 1901 .]930 ‘1960 J 2001 -

7 in trillions of USD first entrepreneurs,
want to work more

6 since warrior don’t

: plunder their shops

4

3

hunter grower  warrior craftsman explorer merchant mechanizer industrialist oil driller COTROKE® financier

growingis  we can plunder  if we make let's plunder ~ bring things ~ machines electric since carsmade  now let'sbuy  making useful
more stable  growers'food  things and found far away lands ~ from other mokemore  machines industrialists ~ large and sell things faster than
than hunting ~ (for the king) ~ cities warriors londs and sell ~ things fost moke things ~ needtofeed factoriesinto  corporations  a corporation

won't gef us evenfoster ~ cars oil corporations  (LBO)
FundersandFounders.com

Timeline
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" BUILD YOUR
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You need two things.
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Try Gibert Strang at MIT Gotta' watch this! Fascluiac)
s deep enough.
READ READ READ! 9.

Here are some free must-read books to help get started: @ )

PICK YOUR PLATFORM!
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Collect Your Rewards!
Average Salary
This year for graduates of the UT Austin McCombs School
Masters of Business Anahtics program was $94,000

Plus, being a data scientist is fun
and interesting work!

The max this year was $120,000

How to Become a
Data Scientist

5

1«{?’» BUILD YOUR
\. & FOUNDATION

You need two things.

=

FOUNDATION

Programming.

~o
Ty COUrsera <
(G If the
FOUNDATION #1 e aine: O Lo
\\@J Linear Algebra. TIP:
T Object Oriented
ry Gilbert Strang at MIT Gotta' watch this! Programming
is deep enough.
READ READ READ! &
Here are some free must-read books to help get started: &
N [ HE, »
#’ 7 F Al P !
PICK YOUR PLATFORM!
It wil probably GET A MASTERS DEGREE. . .
be sither.R or Python. TIP: IDEALLY IN ANALYTICS

p Really good at one
R pgthoﬂ is MUCH better than

50-50 in both. i i i @

TOP 10 PROGRAMS IN THE US

o University of Texas
at Austin (McCombs 0
MSBA Program)

03 University of Southern 08 Michigan State
California (Marshall) University (Eli Broad)

Iniversity (Institute of

] University (Heinz G0IIEGE)S
Advanced Analytics)

Put Yourself Out There!

Method #1:

Create a freelance profile on
Upwork. (This is a great option for
picking up gigs and building up
your resume.)

work &

Method #2:
Try entering Kaggle competitions.
Learn how in 7 minutes*
*Did you
watch Gilbert kaggle \ﬁj
Strang's video?
He was talking
about matrices,
right? Now
here's Rachel
talking about
that again. See a

Q
theme emerging? Method #3: . o )
Network with other data ™ | °
y scientists, Q o

Collect Your Rewards!

Average Salary
This year for graduates of the UT Austin McCombs School
Masters of Business Analytics program was $94,000

Plus, being a data scientist is fun
and interesting work!

The max this year was 5120,000

Here's a full list of
@7 45 great schools §
| 4 North Carolina State o Carnegie Mellon (Thanks Tanmoy Roy!)

L AR
30UTOF4

persons with a job title of “Data
Scientist” have a Masters or
a PhD degree.

&0 = TIp1:
To get into a top school, you

probably need a 3.9 to 4.0 GPA and
a GRE Quant score of 168-170 but
you don't need to go to one of the
top schools to do great in this field.

TIP2:

Other kinds of Masters degrees can be
0K too, like Engineering, for example.
In that case, you'll probably acquire
the skills you need on your own,
through self-preparation and on-job

training.
40% KEYFACT:
| 40% of data scientists have posted at
P least one online certificate on their

LinkedIn profile. (The average is 3
v certificates.)

Linked [}




= ADVERTISING PROCESS

h THE DESIGN ‘ l
'BRIEF @™

The starting stage of the

process where the client

and designer meet and go

through what is needed,

how long it will take and

quoting on prices. This

\/
is the stage where the
THE RESEARCH .
AN o c
 PHASE
¥ The designer conducts
research of existing and

For a successful design we go through a
process in order to make sure
the design is the best it can be.

designer and client come
new information on the

to an agreement.
subject of the design.

» THE DESIGN

/) STAGE

The designer then makes
the design, presents the

design to the client and
reviews and finalises the 5 GENERATE
P ' IDEAS
(:t The designer then
brainstorms, sketches
and chooses 3 of the
| A best concepts from
i many different ideas.
 J

THE FINAL

'PHASE

Y The designer then
sends the project

to be professionally
printed and delivers
the finished product
to you!l

'a

* ANALYZE
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Spanish is a national language in 22 sovereign states. language. In some of these
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Prepared by ECAEC. Sources: W3Tech, national statistics data, Wikipedia




Android = Apple Phones P« «

ANDROID DRAW APPLE

WHICH DOES THE WORLD LOVE MOST? 74 3 65

We used an academic language sentiment tool, called SentiStrength, to classify over 340
thousand geotagged tweets about Android or Apple phones as positive or negative. Then
we ranked each location by which figure was the highest: percentage of positive Apple

tweets or percentage of positive Android tweets & czECH RED, o e oo g
; 4 B
Androids are officially the most popular smartphone in the world: 74 countries around the @) ik \ < UTHUANIA
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Methodology:

We compiled a list of Android and Apple model names. Then using Twitter AP1, we collected 347,856 tweets fes

O Electronics Hub

positive and negative sentiment in tex

SentiStrangth, which a: i,
International Licsnse - www creativecommons orglicensesby-sajs O

“kadt places depending on which

the word:

igher: the per

positive, neutral or negative. W

or the percentage of positive Android tweets.
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ANMEDIA

APPS AVAILABLE
TO DOWNLOAD

ANMEDIA

NUMBER OF APP
DOWNLOADS

TOTAL NUMBER OF DEVICES IN THE MARKET

&

v i0S DEVICES SOLD
PLATFORM

GROWTH
ANDROID DEVICES ACTIVATED

GROWTH OF DEVICES
SOLD/ACTIVATED ____

10 BILLION

Y-0-Y GROWTH IN iOS
DEVICES SOLD

Y-O-Y GROWTH IN ANDROID
DEVICE ACTIVATION
k % 6 BILLION

- 4.5 BILLION

& 3BILLION

NUMBER OF DEVICES ~o,

MARKET SHARE
17.2%

® © 0000000 00

2Q 2010

2Q20m

————43.4%

Comparison



One World Trade Center is the world’s fourth tallest building

The tallest buildings worldwide (in metres)

&= Dubai . W Taipei
900 828m @ Shanghai 509m '

(2010) 632m (2004) @ Shanghai

(2014) B Makkah 5£92m @mH K
800 i (2008) ong Kong
(2012) = New York 484m
7 (2010) | = Kuala Lumpur
541m . P
552

600 (2014) (1:5;9;1

\
zz l l ' \l\i\l H

Burj Khalifa Shanghai Makkah Clock OneWorld  Taipei 101 Shanghai International Petronas
Tower Royal Tower Trade Center World Financial Commerce Towers
Center Centre

® :
@@;1tistaC§ts Source: Emporis loo The ™ INDEPENDENT Stat|8ta 5




The World's Biggest Single-Use
Plastic Waste Producers

Companies contributing the most to single-use plastic
waste in 2019 (million metric tons)

Ex¢onMobil 5.9
<> 5
) sinoPEC 5.3

INDORAMA 4.6

4.3

dngounligSoly!
Saudi Aramco

. PetroChina 40
Eyondellbasell 3.9

3.1

Reliance

Source: The Plastic Waste Makers Index by The Mindaroo Foundation

@O statista %a




Steps to creating
an infographic



n Choose your topic

The process for creating a shareable
infographicis alot like the process
for writing an effective piece of
communication. You probably
started by organizing your ideas,
then identifying a thesis statement
and arguments to support it



E Define your target audience

Who are you communicating to?
Business executives? Millennials?
Stay-at-home moms? Your answer
to this question will set the tone of
your copy and the overall mood of
your visual theme



B Define your goals

Ask yourself: what exactly do | want to achieve
with this infographic? Here are a few objectives
you may have:

Reveal hidden trends and patterns using data
Raise awareness of a specific issue of cause
Create a comprehensive, go-to visual
resource on atopic

Compare two or more products or concepts
Translate a story



Define the medium

Nowadays, many of the infographics
created for marketing purposes area
published online, which saves a lot of
time and resources

But if your objective is to translate a
report into a print infographic that can
handed out at a meeting, then you'd
have to consider factors such as the
dimensions of your infographic file
format and image resolution



B Find the right information

If you still have to investigate and shift through
data to find the right information, start by
consulting these possible sources:

Recently published survey or polls

Newly released reports

Press releases

Proprietary company data

Academic studies

Interviews with experts

Your own informal surveys using online form



B Find the story in the data

Now comes the part where you "interview"
your data to find a story worth telling. By
asking many questions, you will obtain
various interpretations of the same data
instead of simply sticking with your first
reading



COMPARE VALUES

II Bar chart

f‘-’ Line chart

SHOW THE INDIVIDUAL PARTS
THAT MAKE UP A WHOLE

“' Pie chart

1 || Stacked bar

‘ Stacked column

ANALYZE TRENDS

N Line chart

II Bar chart

UNDERSTAND HOW DATA
IS DISTRIBUTED

LI
o .* Scatter plot

N Line chart

II Bar chart

COMPREHEND THE RELATIONSHIP
BETWEEN DATA SETS

H Line chart

e
,-'_'; Scatter plot

&% Bubble chart



B Trendsovertime

America's Divorce Rate
(1980-2010)

Divorces and Annulments per 1,000 people

4.0

3.0

2.5
1980 1885 1980 1905 2000 2005 2010



B Comparisons between items

Total number of homicides per year
(2013-2014)

10,000

5,000

United States Kenya

Homicide rate
(2013-2014)

Linited States Kanya



B Composition of a whole

Biggest Future Changes in the Workplace

‘[ b yees will be

BEFORE

Biggest Future Changes in the Workplace

on Mgh Naxidility

Mmber than saaries

Employees will be paid
on output rather than
hours worsed

Treadmill desks berg
common piace to combat
sadentary affice ife

AFTER

73%

69%



B Relationship between two or more variables

Divorces per 1,000 people

5.0

4.8

4.6

4.4

4.2

4.0

000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Divorce rate in Maine

—g= Per capita consumption of
margarine (US)

Pounds



Greamery

Shark ...
Attack:

BLUE-RASPBERRY AND SHARK-GREY VANILLA
ICE CREAM WITH A RASPBERRY SWIRL

BEST PAIRED WITH LAKEFRONT
ADVENTURES, ROPE SWINGS,

AND MOVIE NIGHTS






How to choose the right
type of infographic

Informational Timeline

Comparison



Mixed Do you have an article you want to

Charts turn into an infographic?
Yes
Timeline
Infographic No \I',
T Yes Informational
Yes I [ List
Do you have several | no

charts and graphs?

Cra you have a list of No o Do you want to
milestones or dabes? Do you want to help provide readers
Yes readers answer a L Mo % with a step-by-step
) specific question by guide on how ta do
offering choices? something?
Do wou have a lot of | No — F rt |
Interesting stats? Mo
Cra you have a background Ye
Mo — image with some interesting g
y facts you want to overlay?
es
I
How-Ta (7
Cro you have a list of HEL;
Visualized E geographical
No Mumbers locations with some _l Photo-Graphic
information on each? M
What Type of [ \l’
Infugra phIC Do you have 2 or Comparlson ves Do you have a list of

i ant Yes > - J No haracteristics of an object

Do You Want To more things wu:r: 7 Infographic Do you have ~3 characteristics of an object,

Mal o compare: Lacation infarmation person or concept?
|I.._,l alke :.

organized In levels [

Y¥es | oraccording toa Yes No
Hierarchical g— hierarchy? A

Anatomical

Let's try again! |




n How to write copy

To do this, consider your answer to the questions
Who is your audience?
What is your primary purpose?
to educate, entertain, inspire or persuade
What is your thesis statement?

Then, try to sum up the main message of your
infographic injust a sentences

"Find the surprise in your
data and add it as the title.”

Swizec Teller



n Create a wireframe

Now comes the part where you start translating
your text into visual elements. Make sure to
include the following in your wireframe:

Placement of titles, subtitles and introduction
Placement of highlighted stats and figures
Rough sketches of charts and graphs

Rough sketches of illustrations oricons

= 1 N\ ff - =
=+\/ \ [+=
y
== i i =
A B VA

=4+ NI 4=

| |
A A
NN




Tips for designing
the infographic
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B Deciding on avisual theme

O
THE WORLD

NEEDS MINING

Frery™ing ™ Whw Inat i mot grown
sl COe B e gomed

A TYPES OF SNAKES IN NORTH AMERICA

SINCE THE LATE

1 9 9 0 i S AN DL NVRD It MPAIRIOUL

AND VDDA GINARIEARANCE 00
W P M ML AND ACRORT UNULRALY
- MAGH RATEY OF DECLWE v
HONETIEL COLOMISY

L
-

@i
¥, 3uht0%

MINING IS BROKEN

IN THE US ALONE

- — - . .




Q Color scheme



B Choosing a color scheme

Select varying tones,
shades and tintsof a
specific color

Red: passion,
romance, anger

Purple: luxury,
royalty, creativity

Black: elegance,
mystery, darkness

Orange: optimism,
happiness, energy

White: purity, 2| Thenselect

Yellow: happiness, hope .
cleanliness

another pure
color at least

three spaces
away on the

wheel to actas

Green: fertility, nature, Brown: enduring,

an accent color.

abundance dependability, nature
Blue: professionalism, Beige: conservatism,
calm, transparency piety, dullness




B Choosing a color scheme

ks i“n‘”é”r”? ﬂ

2 N

A\

L)
[™) west oavs 1o posT

v ) w w

O]
e DBO0G
O O O
10F 5 MOST AT A GLANCE

-
£ 05 ANGELES | | M NEW YORK = CHICAGD
---------- PV THTT ASSONTT PR ARE LOST
the less people want to WK SO ASTT WY D S Mt e i e s e
e e o m 2. w—— o
be at work, the more they are

on Facebook!

Keep it simple The 60-30-10 rule



9 Font combinations



B Choosing a font combinations

OSWALD Rokkitt Vollkorn Abril Fatface
Old Standard TT Ubuntu Exo Josefin Sans
PT Mono Colaborate 1obater Ubuntu

Open Sans Condensed Titillium Lato Source Sans Pro



Font pairing made simple

Generate font combinations with deep
learning

Click (Generate) to create a new font pairing, (Lock) to lock f

) loCk Tonts that

you want to keep, and (Edit) to choose a font manually. The text is

editable, try "E|:'|E|:: ng it with YOUr company name or other copy.

The goal of font pairing is to select fonts that share an overarching
theme yet have a pleasing contrast. Which fonts work together is
argely a matter of intuition, but we approach this problem with

neural net. See Github for mor

e technical details

https://fontjoy.com/




B Choosing a font combinations

EVOLUTION
wasted?

but how much are we still jUSt throwing away'? Educational capabilities are growing and changir
each passing day as a result of technological innovation

individual
contributions: e

TONS

rage ietime total (70 yrs)

What are we throwing out?

Achieve contrast and create visual hierarchy by Assign a role to each of the fonts used. For
varying the point size between the different example, you can use the same font for
fonts for headlines, subtitles and body text subtitles, another for the body text, a third font

for data explainers, and so on



B Choosing a font combinations

TO

Ol
Wo)  coosamomes

IN 50 YEARS

o2

: CREATE YOURLIST
; ‘ To begn with, you con just crecte
A g? The four bullding blocks of one master kst thot everyone goes

the universe are fire, water, on You con stort ._(.?rv.,.c=3|' 5 your

gravel and vinyl, L OF Credting musitiple ones, once
YOou Qet more confident or your
-~ Dave Barry ¥ S < ¥

Dusiness grows to need it -

1980°

70505 = UATE

Pair a distinct font that has a lot of personality Stick to two-max three-combinations
with a more neutral one






B How to use and select the right icons

Causes of Excessive Sweating
Emotional Factors  Underlying Medical Conditions  Hereditary Predisposition m

emborromment, ok hove el &u: -nd-“ i hl'hhl’
o
¢ proscriphon on couse Perofing % e in
on pergeroten leveh
What are uw

e 'The Products You're Using dong torsght?

¢ - TR~-=2

D'-v

Treatments

‘.4\\ < ETS @

m

' .:\_'\

Replace names and titles with icon Use iconsin graphs and charts




B How to use and select the right icons

0

THISISAFORMALTITLE

606
0

= Q& (X)
Y 1 E] e @

msésaﬁnWC
A m A
DO - -

Pairicons with fonts Pairicons with color palette Stick with one icon style



e Effective visuals



How to create effective charts

Before

When do people buy on our website?

women's

men's

0% 10% 20% 30% 40% SO% 60% 70% BON Q0% 100%

Wi2am-3am W3am-6an Wéam-%am M Pam-12pm

W 12pm-3pm MW3pm-6pm Wépm-9pm M Yam-12pm



How to create effective charts

Before After
When do people buy on our website? WHEN DO PEOPLE BUY ON OUR WEBSITE?
PERCENTAGE OF SALES

Women's

Men's

Apparel

men's 12-6am 6am-12pm 12-6pm 6pm-12am
TIME OF DAY

0% 10% 20% 30% 40% SO% &0% 70% BO% 90% 100%

Wi2am-3am W3am-6an Wéam-%am M Pam-12pm

W 12pm-3pm MW3pm-6pm Wépm-9pm M Yam-12pm

Ask yourself, "can this be summarized?" If certain details are not essential, then consider summarizing
certain elements by grouping them into broader categories



B How to create effective charts

Before

Non-Mortgage Debt Outstanding

1,200 -
1,000 -
800
600 -
400

200 1

— D = Crocl Cord

— i — Shudent Loans



B How to create effective charts

Before After
Non-Mortgage Debt Outstanding NON-MORTGAGE DEBT OUTSTANDING
BILLIOMN OF $US
1,200 - 1,200 Student loans
1,000 A 1,000 Auto
800 A 800
Credit Card
600 600
Home equity
400 400
Other
200 4 200
0 0
— — Cradh Card 2004 2013

— e = Siudent Loans

Push all chart elements to the background by applying a light grey color. Then go through the most
important of these elements and use different design techniques to make them stand out, such as making
the size bigger, making certain lines thicker, applying color, adding data explainers or labels, among others



B How to create effective charts

MUMBER OF

HOURS PER DAY

10

2010

SCREEN TIME IN THE U.S.

201

Before

2012 2013

2014

2015

Mobile

Computer

Television



B How to create effective charts

MNUMBER OF

HOURS PER DAY

10

2010

Before

SCREEN TIME IN THE U.S.

201 2012 2013

2014

2015

Maobile

Computer

Television

PERCENTAGE SHARE

100%

80%

60%

40%

20%

0%

TIME BY ORIENTATION

After

2010

201

202

2013

2014

2015

Use only two to three colors to highlight the most important points. Use grey for the rest of information

Vertical
Screens

Horizontal
Screens



B How to create effective charts

Before

Slow Comcast Speeds Were Costing Netflix Customers

4.000 _E
3,000 ~
2,000

1,000 4



B How to create effective charts

Before

Slow Comcast Speeds Were Costing Netflix Customers

4,000

3,000 4

2,000 —

1,000
0 == T T T
Seap Mar Sap Mar

After

SLOW COMCAST SPEEDS WERE COSTING NETFLIX CUSTOMERS

4,000
3,000
MUPMBER OF
CALLSTO Feb. 2014:
METFLIX FOR Metflix agrees to pay

Comcast to directhy
connect toits network

REBUFFERING/ 2,000
SLOW LOADING
(20% SAMPLE)

1,000

When possible, do away with chart gridlines and borders



B How to create effective charts

Before

How Interested Are You In This Product?

B o7 ATALLINTERESTED
B EXTREMELY INTERESTED
I MODERATELY INTERESTED

MINIMALLY INTERESTED




B How to create effective charts

Before After

How Interested Are You In This Product? HOW INTERESTED ARE YOU IN THIS PRODUCT?

EXTREMELY MODERATELY MINIMALLY NOTATALL

B o7 AT ALLINTERESTED

B EXTREMELY INTERESTED

I MODERATELY INTERESTED

| MINIMALLY INTERESTED

In order to limit eye movement from one end of the chart to another, eliminate legends when possible and
instead label segments, lines or bars directly



G Background images



B How to choose background images

. Graphic elements are
superimposed over
images to create a
simple yet attractive

visualization.

@

CZEOH RIPUI

The famous

ASTRONOMICAL

CLOCK

Take a crulse on the

VLTAVA

Visit the

CITY
yAole

-1.5°C

L. 1,241,664

B
10cm

— Images of European

cities are used to
create a look and feel
evocative of scenic

white winters.



B How to choose background images

Rules to keep in mind when combining images with text and other graphic elements:

CHARACTERISTICS OF AN ALGORITHM

L IT MUST STOP AT A CERTAIN POINT

Sixth Sense:

whet e yous o

2. IT MUST HAVE WELL-DEFINED INSTRUCTIONS
WITH SPECIFIC STEPS

Much of the animal lingdom doesn't have the luxury—or the abiity —10 sustan
themselves using the five senses alone To combat this, & handful of animals have
developed special organs and receptors that allow them to navigate, feed, and protect

3. IT MUST BE EFFECTIVE IN SOLVING
THE PROBLEM IT WAS DESIGNED TO SOLVE

themselves from harm. These ‘sixth senses’ are invakable sources of information and

insight for scientists studying the history and potential of human genetics

Pit Viper
Choose images that evoke the right emotions. Use fonts that reinforce the mood and
Well-chosen photos speak volumes all on their message of your backgroundimage

own



B How to choose background images
Rules to keep in mind when combining images with text and other graphic elements:

MORE DEVELOPED
COUNTRIES
Untl Dawn's explonation of the protoplanet Vesta
In 2011, Mary’ Olympus Mons was long thought '
10 be our solar system's tallest rmountain. That title
5 now thought 1o belong 10 the central peak of
ftheanivia, @ supermassive iImpact crater in Vesta's
southern hemisphere. Estmated to be 22
kiometers Ll it is nearly theoe Umes taller than

1.3 Bllion

our own Mount Everest

LESS DEVELOPED
COUNTRIES

88 Billior

POPULATION
DATA

MT. KILIMANJARD MT. EVEREST OLYMPUS MONS RNEASILIVIA

Make text readable. One way to do this is to Use a degree of transparency to create a
place text inside shapes and frames to make it more uniform surface for typography and
stand out against the backgroundimage apply text colors that provide sufficient

contrast with the background



Q Section dividers



How to choose section dividers

-~ Design

Through the Decades

e Art Deco

v

Modernist

Colors

Alternate colors for
each section. Stick to
two-max three-colors
and, when suitable, use
tones, shades and tints
of the same hue.

A LONG TIME RGO,
IN A GALAXY FAR FAR AWAY...

Arrows

Here, the reader’s gaze
is directed by arrows
that are extensions of
the different blocks.



B How to choose section dividers

Ribbons

Ribbons, both flat ones
and others with a bit of
depth, are commonly

used in infographics.

14

nTELL YOURSELF YOU'RE
STARTING ANEW

mumummmw
Can crmete new iy

REWARD YOURSELF 2

BEFORE Y0OU BEGIN

Bessainh han -M'lmn-w-ow "o —wwﬂ
0 et atiemtonn hetore paa wmihars

Numbers

"One of the most
' commonly used ways to

segment your infographic
is to use numbers to

separate each section.



. Our World
CAPITALIST



Final thoughts



n Include your sources

E Go back and proofread

B Ask others for feedback



Thank you
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